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Introduction
Email Marketing is an ideal way to drive powerful results. Your marketing messages can be out in days 
rather than weeks and potentially generate leads within minutes.

There are ten key questions that B2B Marketers should be asking their email data provider to ensure 
that they get the best results from their campaigns, these are:

1. Where do they source their email data from?

2. How often is the data verified and how?

3. What portion of the database is safe to email?

4. What selection tools can I use?

5. Can I remove high risk businesses?

6. How often is the data cleansed?

7. Can they cleanse my current data and append email data?

8. Can they supply me with email prospects that have the same characteristics as my best customers?

9. How do I recieve my data and will it be secure?

10 How is it priced?

Read the following pages for 
more detail on each step...



1. Where do they source 
their email data from?
With such a wealth of data 
providers out there, how do you 
distinguish the good from the 
not so good, and the downright 
dismal, when sourcing new 
email data? 

When choosing a data provider 
it’s not just about the size of 
an organisation’s business 
universe, but the quality of that 
data and the sources it uses 
for verification, that contribute 
to it. Ideally you want to see 
more than one reputable 
source to ensure optimum 
coverage – and secure a 
potentially greater return on 
investment (ROI).

10 questions to ask your data provider

2. How often is the data 
verified and how?
If you’re marketing in a 
downturn, what you certainly 
don’t want to be doing is 
wasting valuable budget 
marketing to businesses that 
simply aren’t there anymore, 
so an indication of how many 
bounce backs (email gone 
aways) your prospect email 
database contains and how 
often the database is updated 
is essential.   

3. What portion of the 
database is safe to 
email?
Your data provider should 
shield you from the legal 
complexities of emailing 
business prospects by 
providing you with fully 
compliant data. This ensures 
that you only have to include 
opt-out subscription clauses in 
your communications, without 
worrying about the legal status 
of your business leads.

10 questions 
to ask your 
data 
provider...



A powerful business email 
marketing managed service

10 questions to ask your data provider

4. What selection tools 
can I use?
The better you know your 
audience, the more informed 
your marketing decisions will 
be. That’s why it’s important 
to work with a highly flexible 
database that allows you to 
refine the data as far as you 
need.

Applying selection filters 
on your email data will add 
real depth and quality to 
your targeting, allowing 
you to target your email 
communications to the right 
person, in the right business, 
with a relevant message 
adding more precision to your 
campaigns. 

5. Can I remove high risk 
businesses?
With the current economic 
climate, there’s never been 
a greater need to pre-screen 
your marketing database in 
order to avoid exposure to 
potential bad debt.  
A reputable data provider 
will offer this for both direct 
mail and email by removing 
businesses that are classed 
as maximum risk with a high 
likelihood of business failure 
within the next twelve months. 

This will save you valuable 
campaign time and money, 
helping you to deliver a better 
ROI.

Other risk factors to consider 
are payment performance 
trends, which show’s how 
quickly (or not) a business 
settles its invoices, and the 
number of County Court 
Judgments (CCJ’s) that have 
been registered against a 
business over the past twelve 
months.

6. How often is the data 
cleansed?
Business data can decay 
as fast as 37% per annum, 
meaning wasted budgets, 
lower response rates and 
disappointing ROI. In today’s 
economic climate, with UK 
businesses losing around 
17% of their potential revenue 
by using poor quality data, 
you need to be sure that all 
the prospects on your email 
database are up to date and 
worth spending your marketing 
budget on.

“UK businesses are 
losing 17% of their 
potential revenue by 
using poor quality 
data”

7. Can they cleanse my 
current data and append 
email data?
Embarking on a full database 
cleanse of your data is one of 
the first things you should do 
to achieve fantastic marketing 
results and greater cost 
efficiencies. Cleansing your 
data before appending email 
addresses will also help to 
deliver powerful results for 
your next integrated campaign.

When undertaking a data 
cleanse it might also be worth 
considering the additional 
information you could add at 
that time. This should include 
named contact details, where 
these might be missing, 
and market intelligence 
information such as financial 
data and employee numbers 
that could help you to segment 
and target your marketing 
activity more effectively. 

8. Can they supply me 
with email prospects 
that have the same 
characteristics as my 
best customers?
A reputable data provider will 
be able to model your best 
customers and provide you 
with new email prospects 
with the same characteristics. 
This will help you to focus on 
a specific type of customer 
resulting in more targeted 
spend and potentially greater, 
results and ROI.

9. How do I receive 
my data and will it be 
secure ?
Data should always be 
delivered in a secure format, 
usually by File Transfer where 
it can only be accessed by 
login and password details 
which will be sent by the data 
provider in separate emails.

10. How is it priced?
And finally, it’s important to 
find out how the data is priced, 
and on what terms:

•	 How many times will you be 
able to use the emails?

•	 Can the email data be 
leased for multiple uses?

•	 What information do you 
get for the price of email 
data?

•	 Can the emails be followed 
up by telephone or mail and 
how much does that cost ?

•	 Are there any other 
restrictions that might 
increase the cost?

•	 Do you get any refund for 
bouncebacks?

Look out for our next 
guide on effective email 
design!
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